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LOGO MARK ‘
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LOGO TYPE

The Logo consists of a symbol and a
typeface. When thewidth is much greater
than the height (from-strip) the logo of
this design is use

2.1 Section 7.A 2024V 4

Main foreground 01
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THUMBNAIL MARK

Compressed mark used for small and
where applicable

Discovery
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LOGO USAGE

Here are acceptable ways the logo is
applied.

2.1 Section 7.A

PIRIMARY SECONDARY

@
@ ()

AVOID USING OF BRAND COLORS AVOID BUSY BACKGROUND

() ° @

AVOID STRETCHING ALTERNATIVE USE

2024V 6
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MINIMUM SIZE

Compressed mark used for small and
where applicable

When Significantly reduced, the logo will
become illegible. These are the pixel size
units we recommend Staying within to
preserve the quality of the logo.

21

Section 7.A

................................

83px

VN

v
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BRAND COLOR

The color palette will cover the majority
of our brands.It’s Internationally small
in variety so as to not dilute the brand
visual,which adds confusion.

01. 02. 03. 04.
Black Brick Lime Grey
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COLOE PALETTE o 02. O 03.
Navy Pink Gray
Here are acceptable ways the logo is
applied.
CMYK 100/80/10/0 CMYK 100/80/10/0 CMYK 100/80/10/0
RGB 30/66/37 RGB 30/66/37 RGB 30/66/37
HEX E1428A HEX E1428A HEX E1428A

01 02. 03. 04. 05. 06. 07. 08. 09. 10.
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BRANDCOLOR HEX #FFBD9B HEX #FFBD9B

The color palette will cover the majority
of our brands.It’s Internationally small
in variety so as to not dilute the brand
visual,which adds confusion.

HEX #FFBD9B

HEX #FFBD9B

#FFBD9B

HEX




Brand Guidlines 21 Section 7.A 2024V 12

[ o [ J [ ] [ ]
Font / Hierachy / Spacing ° ° ° °
° ° ° ° °
® ] { [ (]



Brand Guidlines 2.1 Section 7.A 2024V 13

TYPOGRAPHY
Typographic hierarchy system based on
human interface guideliness. Aesthetic
from while keeping text legibility, prior-
itize content and emphasize important
information.

o1. 02. 03. 04. 05. 06. 07. 08. 09. 03.

/| Extra Light // Thin //Light //Regular // Medium // SemiBold //Bold //ExtraBold // Black Brick

AaBbCcDdEeFfGgHhliJj
KkLIMMNNOOoPpQQRrSsTt
UuVvWwXxYyZz
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TYPOGRAPHY

Typographic hierarchy system based on
human interface guideliness. Aesthetic
from while keeping text legibility, prior-
itize content and emphasize important
information.

2.1 Section 7.A 2024V 14

[ Heading_O1 o1. 02. 03. 04. 05. 06. 07. 08. 09. 10. J

NoVA.
VISV
Visby
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TYPOGRAPHY

Typographic hierarchy system based on
human interface guideliness. Aesthetic
from while keeping text legibility, prior-
itize content and emphasize important
information.

21

01.
Black

02.
Beige

Section 7.A 2024V 15

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

?1+(.,)@%()~!

Learnmore _

abcdefghijkilmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

21+(.,)@3()~!

GET STARTED
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TYPOGRAPHY

ARABIC

Typographic hierarchy system based on
human interface guideliness. Aesthetic
from while keeping text legibility, prior-
itize content and emphasize important
information.

2.1 Section 7.A

2024V 16

[ Heading_O1 0. 02. 03. 04. 05.

06.

07.

08.

09.

Cairo
Cairo
Cairo

03.
Brick



Brand Guidlines

TYPOGRAPHY

ARABIC

Typographic hierarchy system based on
human interface guideliness. Aesthetic
from while keeping text legibility, prior-
itize content and emphasize important
information.

E151S E)S

21

- |

01.
Black

ul

02.
Beige

Section 7.A 2024V 17

laadaadadjjguynya
Awbbhegwagddpgags

Learnmore —

luadaaaddjjusyn o
bheggw el Jpyags

GET STARTED
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IMAGE-GRAPHY

Git, core poria sumquid essed endus vel-
iqui ssequas audicid ellacip suntis corum
quo to omnitiam landeratur, que veliqua
tendistiumet destemolor

Lorem ipsum dolor sit amet consectetuer
euismod tincidunt ut laoreet dolore mag-
na aliquam erat volutpat.

01.
Black

02.
Beige

21

Section 7.A

2024V 19
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GRID SYSTEM

2.1 Section 7.A 2024V 20
[ Heading_O1 o1. 02. 03. 04. 05. 06. 07. 08. 09. 10. J
e N\

g J

01. 02.

iOS 4 Columns Grid iOS 6 Columns Grid

4 Columns - 24dp Gutter - 16dp Margine

6 Columns - 24dp Gutter - 32dp Margine
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INSTAGRAM POST

Compressed mark used for small and
where applicable

e HEX #1920 x 1080

21

Section 7.A

e HEX #1080 x 1080

2024V 21
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PALIGO WEBSITE

Compressed mark used for small and
where applicable

e HEX #1920 x 1080

21

Section 7.A

Pricing

The Awesome Headline Here

[ Heading_O1

01. 02. 03. 04. 05. 06. 07. 08. 09. 10. J

2024V 22
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MOBAILE APPS

Compressed mark used for small and
where applicable

e HEX #1920 x 1080

21

Section 7.A

The Awesome

2024V 23
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WHITE PAPER

Compressed mark used for small and
where applicable

Lorem ipsum dolor sit amet consectetuer
euismod tincidunt ut laoreet dolore mag-
na aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud.

e HEX #2110 x 297mm

21

Email: lorem@example.com
Phone: +1234 567890

Fax: +01234 567 89093
Twitter: #m_john098

Section 7.A

Michael John

Post title

Email: lorem@example.com
Phone: +1234 567890

Fax: +01234 567 89093
Twitter: #m_john098

2024V 25

07-03-24
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BIZ CARD

Compressed mark used for small and
where applicable

Lorem ipsum dolor sit amet consectetuer
euismod tincidunt ut laoreet dolore mag-
na aliguam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud.

e HEX #35x2inch

21

01.
Front

02.
Back

Section 7.A

Michael John

Post title

Email: lorem@example.com
Phone: +1234 567890

Fax: +01234 567 89093
Twitter: #m_john098

2024V 26
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ENVELOPE & BAG

Compressed mark used for small and
where applicable

Lorem ipsum dolor sit amet consectetuer
euismod tincidunt ut laoreet dolore mag-
na aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud.

e HEX #12 x 15 inch

21

01.
Front

Lorem ipsum dolor sit amet, consec
tetuer adipiscingelit

Enim adminim veniam quis nostrud
exerci tation suscipit aliquip

Consectetuer adipiscingelit, sed dia
de et explaut quasped.

Section 7.A

2024V 27

Lorem ipsum dolor sit amet, consec
tetuer adipiscingelit

Enim adminim veniam quis nostrud
exerci tation suscipit aliquip
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